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Executive Summary
An estimated 123,000 same-sex
couples in the U.S. have married
in the year following the U.S.
Supreme
Court’s
decision
extending marriage to same-sex
couples nationwide.1 Wedding
spending by these couples and
their out-of-state guests have
boosted
state
and
local
economies by an estimated $1.58
billion, and have generated an
estimated $102 million in state
and local sales tax revenue. This
spending could support an
estimated 18,900 jobs for one
full year.

ECONOMIC IMPACT OF MARRIAGE SINCE OBERGEFELL DECISION

TOTAL

Marriages by Same-Sex Couples

123,000

Direct Wedding Spending

$1,353,000,000

Out-of-State Wedding Guest Spending

$228,288,000

TOTAL COMBINED SPENDING

$1,581,288,000

TOTAL SALES TAX REVENUE

$101,835,000

Introduction
In June of 2015, the U.S. Supreme Court ruled in Obergefell v. Hodges2 that the Constitution guaranteed
all same-sex couples the right to marry, extending marriage to same-sex couples throughout the U.S. At
the time of the decision, 13 states did not allow same-sex couples to marry.3

Following the Obergefell decision, there has been a surge in the number of same-sex couples marrying
in the U.S. In the year following the decision, an estimated 123,000 same-sex couples married.4 Nearly
one half of all same-sex couples in the U.S. are currently married, and 25% of married same-sex couples
married within the year following the Obergefell decision.5
This study estimates the impact of the post-Obergefell marriages on state and local economies, sales tax
revenue, and job creation. The methodology used in this study is similar to that used in previous
Williams Institute studies that have estimated the economic impact of marriage for same-sex couples at
the state level.
The state-level studies, conducted between 2004 and 2014, estimated that the first three years of
marriage equality in each state would generate a total economic boost of an estimated $2.6 billion
nationwide, and add an estimated $184.7 million to state and local coffers.6 In addition, this spending
would likely support up to 13,000 jobs in the U.S.7
This study finds that the marriages that have occurred in the year since the Obergefell decision have had
a positive impact on state and local economies.

Direct Wedding Spending
According to the 2016 Survey of Contemporary Couples & Current Wedding Trends, same-sex couples
spend an average of $11,000 on their weddings.8 Applying the average spent per wedding to the
number of marriages following the Obergefell decision (123,000), we estimate that direct wedding
spending by same-sex couples generated an economic boost of $1.35 billion nationwide in a one-year
period.

Spending by Out-Of-State Wedding Guests
In 2008, a report based on The Health and Marriage Equality in Massachusetts Survey found that in
Massachusetts, weddings of same-sex couples included an average of 16 out-of-state wedding guests.9
We assume that the couples who celebrated their marriages since the Obergefell decision also had an
average of 16 out-of-state guests at their weddings.
In the previous state-level studies, we calculated average out-of-state guest spending using the per diem
rates for food and lodging set by the U.S. General Services Administration or guest spending estimates
published by state tourism bureaus, depending on the type of data available in the state. In these
studies, we assumed that each guest would purchase food and lodging for one day and one night, and
would share a hotel room with one other guest.
In order to estimate amount spent per out-of-state guest for purposes of this study, we averaged the
state-level findings on out-of-state guest spending. Across the state-level reports that included such
estimates,10 out-of-state guests spent an average of $116 per person on food and lodging to attend
weddings.
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Using these figures, we estimate that 1,968,000 out-of-state guests attended weddings of same-sex
couples since the Obergefell decision, generating a total economic boost of $228 million.

Sales Tax Revenue
States and localities that impose sales taxes directly benefit from wedding spending. The national
average state and local sales tax rate is 6.44%.11 The combined wedding-related spending of same-sex
couples and their out-of-state guests following the Obergefell decision is estimated to be $1.58 billion.
Applying the national average sales tax rate to total wedding spending, we estimate that weddings of
same-sex couples generated $102 million in state and local sales tax revenue in the year following the
Obergefell decision.

Job Creation
In previous state-level studies, we used data from state tourism bureaus to estimate the number of jobs
that could be supported by same-sex couples’ wedding spending.12 Across the state-level reports that
included this estimate, an average of $83,643 in spending supported one full- or part-time job for a year.
Applying this estimate to our estimate of total wedding-related spending following Obergefell suggests
that approximately 18,900 jobs could be supported for a full year by same-sex couples’ weddings during
this period.

Conclusion
In this study, we have drawn on information from a variety of sources to estimate the economic impact
of the marriages of same-sex couples that took place in the year following the U.S. Supreme Court’s
decision in Obergefell v. Hodges. Our calculations indicate that wedding spending by these couples and
their out-of-state guests have boosted state and local economies by an estimated $1.58 billion, and have
generated an estimated $102 million in state and local sales tax revenue. This spending supported an
estimated 18,900 jobs for one year.
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